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SELECTION OF DESIGN
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FINAL

FEATURES CHARACTERS WITH DISTINCTIVE LINE WORK TO

COMMUNICATE A MORE OPEN AND UPLIFTING PERSONALITY.

THE DETAILS CREATE BALANCE AS WELL AS MEMORABILITY.
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MelZU

Comprehensive
features

M store

Meizu smartphones in the MX
series run a customized
version of Android, dubbed
Flyme 0S. Flyme is developed
by Meizu.

Meizu's business philoso-
phy focuses on developing
innovative and user-
friendly smartphones for
consumers.
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Powered by Flyme.
Lovely made by Meizu.
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